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food	room	that	was	found	for	the	first	time	in	America	and	therefore	slowly	captured	all	the	markets	in	the	world.	It	became	the	second	largest	municipality	of	food	in	the	world	after	McDonaldâ	€	™	S	and	has	more	than	25,000	restaurants	in	about	145	countries	around	the	world.	Kfc	was	opened	for	the	first	time	in	Bangalore	in	1995	and	the
numbers	increased	to	30	points	of	sale.	Since	the	first	foreign	fast	food	chain	to	enter	the	Indian	market	after	the	introduction	of	liberalization	policy,	KFC	has	not	been	supported	in	many	parts	of	India	due	to	the	conviction	in	old	habits,	traditions	and	eating	habits.	But	slowly,	over	time,	most	of	the	Indian	market	are	fond	of	their	famous	sandwiches
and	their	special	chicken	pepper.	Today	in	India	there	are	more	than	200	Kfc	and	Alas	stores,	they	continue	to	grow.	Marketing	Mix	of	Kfc	Marketing	Mix	means	a	series	of	techniques	and	tactics	that	a	company	uses	to	get	in	touch	with	its	audience	target	and	promote	itself.	This	marketing	mix	includes	KFC's	4p,	that	is,	products,	promotion,	prices
and	place	strategies.	So,	we	can	say	that	a	marketing	mixture	is	a	tool	that	helps	us	understand	a	company	and	its	scope	much	better.	Letâ	€	™	S	obtain	a	better	understanding	of	the	Kfc	marketing	mix.	1.	KFC	product	strategy	A	product	strategy	is	a	brief	description	of	the	list	of	products	that	a	company	needs	to	sell	and	deliver	to	its	customers.	Kfc
is	famous	Its	fries	and	first	-class	fries	and	sandwiches,	but	the	list	does	not	end	there.	KFC	continues	to	introduce	new	articles	on	their	menu	and	which	meets	the	act	of	keeping	customers	always	on	the	feet.	The	fact	that	KFC	continues	to	introduce	new	new	ones	in	their	menu,	it	helps	to	build	a	strong	product	strategy	and	then	supports	marketing.
Some	of	the	well-known	and	requested	KFC	products	are:	Chicken	and	Veg	Zinger	Burgers	Rice	Bottles	Chicken	wings	Fiery	Chicken	wings	without	shoulder	straps	Longer	veg	strips	fries	2.	The	KFC	promotion	strategy	deals	with	the	ways	in	which	a	company's	products	can	be	promoted	on	the	market.	KFC	is	one	of	the	largest	food	giants	promotes
vigorously.	The	promotion	takes	place	mainly	through	television	ads,	newspapers,	magazines	and	commercial	hoarding.	KFC	has	sponsored	Australia's	Big	Bash	League	(BBL)	and	also	many	cricket	games.	KFC	goes	with	the	slogan	of	‘Its	Finger-Lickin’	Good’	to	remind	its	audience	of	its	food	products	and	lip	delicacies.	3.	KFC	Pricing	strategy	price
strategy	is	the	strategy	used	by	companies	to	fix	their	goods	prices	so	that	they	can	capture	market	attention	effectively	and	efficiently.	KFC	uses	a	discriminatory	tariff	policy	with	all	its	products.	The	products	are	of	different	prices	and	ratings.	The	products	sold	in	India	are	convenient	and	are	highly	purchased	by	the	Indian	public.	This	is	now	in
front	of	its	audience.	Although	KFC	indulges	to	promote	itself	through	mass	media,	television	and	newspapers,	it	is	still	short	to	sponsor	the	great	events	and	products	sold	in	different	countries	have	different	prices.	KFC	has	used	the	price	skimming	technique	and	the	marketing	market	penetration	technique,	this	means	that	when	competitors
entered	the	market,	KFC	has	lowered	its	prices	to	a	huge	extent	and	while	the	introduction	of	new	products,	KFC	keeps	its	prices	at	a	minimum	compared	to	the	next	steps	to	attract	attention	respectively.	4.	KFC	site	strategy	This	strategyto	trace	the	places	that	the	company	can	find	potential	buyers	for	its	products.	KFC	marketing	team	is	highly
conventional	in	in	Outside	the	park	of	their	restaurants	across	the	country.	The	winning	tactics	of	the	public	are	the	result	that	KFC	is	such	a	great	giant	today.	It	has	over	15000	stores	in	over	100	different	countries	and	KFC	and	its	stores.	All	KFC	stores	have	been	strategically	opened	in	areas	where	schools,	colleges,	offices	or	any	other	educational
institution	are	located.	This	is	because	young	people	are	far	more	indulgent	in	these	fast-food	products	compared	to	the	very	aged	population	of	the	country.	Online	supply	in	this	world	of	rapid	development	technology,	KFC	has	also	adapted	to	the	online	booking	system.	Cié	benefits	all	the	ETH	bands	and	above	all	the	working	class	of	people	as	they
do	not	have	to	travel	in	their	stores	to	choose	their	order.	When	you	need	food	from	home	or	from	any	other	place,	you	can	order	online	from	the	website	/app	with	which	KFC	has	the	link	and	you	can	use	offers	from	10%	-30%	and	also	free	delivery	to	the	first	order.	PDF	Full	PDF	Packedownload	Full	PDF	PackageThis	Paper	Short	Summary	of	this
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product.	A	company	would	also	assume	that,	as	long	as	its	product	was	high	people	would	buy	and	consume	the	product.	Selling	-1950s	and	1960sA	firm	using	a	sales	orientation	focuses	primarily	on	the	selling/promotion	of	a	particular	product,	and	not	determining	new	consumer	desires	as	such.	Consequently,	this	entails	simply	selling	an	already
existing	product,	and	using	promotion	techniques	to	attain	the	highest	sales	possible.	Such	an	orientation	may	suit	scenarios	in	which	a	firm	holds	dead	stock,	or	otherwise	sells	a	product	that	is	in	high	demand,	with	little	likelihood	of	changes	in	consumer	tastes	that	would	diminish	demand.	Page	|	10	Marketing	Mix	of	KFC	Marketing-1970s	to	the
present	dayThe	'Customer	orientation'	is	perhaps	the	most	common	orientation	used	in	contemporary	marketing.	It	involves	a	firm	essentially	basing	its	marketing	plans	around	the	marketing	concept,	and	thus	supplying	products	to	suit	new	consumer	tastes.	As	an	example,	a	firm	would	employ	market	research	to	gauge	consumer	desires,	use	R&D
(research	and	development)	to	develop	a	product	attuned	to	the	revealed	information,	and	then	utilize	promotion	techniques	to	ensure	persons	know	the	product	exists.	R&D	companies	often	parallel	customer	orientation	with	R&D	phases	to	ensure	the	desired	customer	specifications	are	produced.	Customization	Maximization	(similar	to	profit
maximization	in	economics,)	is	the	measurable	approach	to	more	efficiently	sustaining	specific	customer	needs,	in	effort	to	maximize	the	customization	of	the	product	or	service	offered	to	the	customer,	by	the	measure	of	data	relating	to	responses,	feedback,	and	elasticity.	Holistic	Marketing	-21st	centuryThe	holistic	marketing	concept	looks	at
marketing	as	a	complex	activity	and	acknowledges	that	everything	matters	in	marketing	-	and	that	a	broad	and	integrated	perspective	is	necessary	in	developing,	designing	and	implementing	marketing	programs	and	activities.	The	four	components	that	characterize	holistic	marketing	are	relationship	marketing,	marketing,	integrated	marketing	and
socially	responsive	marketing.	Segmentation	and	positioning	of	markets	have	increased	the	divergence	of	society,	further	segregation	and	preventing	a	holistic	population.	holistic	marketing	helps	converge	segments	in	an	approach	to	improving	the	entire	market	through	social	responsibility	and	convergence.	Holistic	marketing	distributes	political
marketing	activities	to	"divide	and	conquer",	or	market	segmentation.	Page	|	11	Marketing	Mix	by	KFC	Contemporary	Approaches	Recent	approaches	in	marketing	include	marketing	relationship	with	customer	focus,	business	marketing	or	industrial	marketing	with	attention	to	an	organization	or	institution	and	social	marketing	with	attention	to
benefits	for	society.	New	forms	of	marketing	also	use	the	internet	and	are	therefore	called	internet	marketing	or	more	in	general	e-marketing,	online	marketing,	"digital	marketing",	search	engine	marketing,	or	desktop	advertising.	Try	to	perfect	the	segmentation	strategy	used	in	traditional	marketing.	It	addresses	its	audience	more	precisely,	and	is
sometimes	called	personalized	marketing	or	one-to-one	marketing.	Internet	marketing	is	sometimes	considered	of	wide	scope,	because	it	does	not	only	refer	to	the	marketing	on	the	Internet,	but	also	includes	marketing	done	via	email,	wireless	media,	as	well	as	the	public	driving	from	traditional	marketing	methods	such	as	radio	and	signboard	owned
by	the	internet	or	landing	page.	Marketing	Report	/	Report	Management	-1960s	to	dateThe	emphasis	is	placed	on	the	entire	relationship	between	suppliers	and	customers.	The	goal	is	to	provide	the	best	customer	service	possible	and	build	customer	loyalty.	Marketing	/	Industrial	marketing	-	1980s	to	date	In	this	context,	marketing	takes	place
between	enterprises	or	organizations.of	the	product	is	directed	to	industrial	goods	or	capital	goods,	rather	than	to	consumer	products	or	final	products.	Different	shapesmarketing	activities	are	used,	such	as	promotion,	advertising	and	communication	to	the	customer.	Societal	Marketing	-	1990s	to	today	day-	Page	|	12	Marketing	Mix	of	KFC	Features
similar	to	marketing	orientation,	but	with	the	added	clause	that	there	will	be	a	reduction	of	any	harmful	activity	to	society,	whether	in	product,	production,	or	in	sales	methods.	Branding	-	1980s	to	date	In	this	context,	"branding"	refers	to	the	main	corporate	philosophy	and	marketing	is	considered	an	instrument	of	branding	philosophy.	A	company	in
the	market	economy	survives	producing	goods	that	people	are	available	and	able	to	buy.	As	a	result,	the	assessment	of	consumer	demand	is	vital	for	future	vitality	and	even	the	existence	of	an	enterprise	as	a	constant	concern.	Many	companies	today	have	a	customer	focus	(or	market	orientation).	This	implies	that	the	company	concentrates	its
activities	and	products	on	the	needs	of	consumers.	In	general,	there	are	three	ways	to	do	this:	customer-oriented	approach,	market	change	identification	approach	and	product	innovation	approach.	In	the	consumer-oriented	approach,	consumers	want	to	be	the	drivers	of	all	strategic	marketing	decisions.	No	strategy	is	persecuted	until	it	exceeds	the
proof	of	consumer	research.	Every	aspect	of	a	market	offer,	including	the	nature	of	the	product	itself,	is	guided	by	the	needs	of	potential	consumers.	The	starting	point	is	always	the	consumer.	The	reason	for	this	approach	is	that	there	is	no	reason	to	spend	R&D	funds	(research	and	development)	that	develop	products	that	people	will	not	understand.
History	attests	to	many	products	that	were	commercial	failures	despite	technological	innovations.	Page	|	13	Marketing	Mix	by	KFC	A	formal	approach	to	thisFocused	on	the	customer	is	known	as	Siva	(solution,	information,	value,	access).	This	system	is	basically	the	four	P	renowned	and	reformulated	to	provide	a	customer	focus.	The	Siva	model
provides	a	one	alternative	alternative	to	the	well-known	4Ps	supply	side	model	(product,	price,	placement,	promotion)	of	marketing	management.	Product	¢ÃÂÂ	Solution	Promotion	¢ÃÂÂ	Information	Price	¢ÃÂÂ	Value	Place	(Distribution)	¢ÃÂÂ	Access	If	any	of	the	4Ps	were	problematic	or	were	not	in	the	marketing	factor	of	the	business,	the	business
could	be	in	trouble	and	so	other	companies	may	appear	in	the	surroundings	of	the	company,	so	the	consumer	demand	on	its	products	will	decrease.	However,	in	recent	years	service	marketing	has	widened	the	domains	to	Page	|	14	Marketing	Mix	of	KFC	be	considered,	contributing	to	the	7P's	of	marketing	in	total.	The	other	3P's	of	service	marketing
are:	process,	physical	environment	and	people.	Some	consider	there	to	be	a	fifth	"P":	positioning.	See	Positioning	(marketing).	Some	qualifications	or	caveats	for	customer	focus	exist.	They	do	not	invalidate	or	contradict	the	principle	of	customer	focus;	rather,	they	simply	add	extra	dimensions	of	awareness	and	caution	to	it.	The	work	of	Christensen
and	colleagues	on	disruptive	technology	has	produced	a	theoretical	framework	that	explains	the	failure	of	firms	not	because	they	were	technologically	inept	(often	quite	the	opposite),	but	because	the	value	networks	in	which	they	profitably	operated	included	customers	who	could	not	value	a	disruptive	innovation	at	the	time	and	capability	state	of	its
emergence	and	thus	actively	dissuaded	the	firms	from	developing	it.	The	lessons	drawn	from	this	work	include:	¯ÃÂ·Â	Taking	customer	focus	with	a	grain	of	salt,	treating	it	as	only	a	subset	of	one's	corporate	strategy	rather	than	the	sole	driving	factor.	This	means	looking	beyond	current-state	customer	focus	to	predict	what	customers	will	be
demanding	some	years	in	the	future,	even	if	they	themselves	discount	the	prediction.	¯ÃÂ·Â	Pursuing	new	markets	(thus	new	value	networks)	when	they	are	still	in	a	commercially	inferior	or	unattractive	state,	simply	because	their	potential	to	grow	and	xiM	gnitekraM	61	|	egaP	.otaibmac	¨Ã		Ãtinutroppo	ilat	id	erolav	id	atsoporp	al	©Ãhcrep	,iggo
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)gnitekram	id	ehcrecir	etimart(	eratrecca	ebbertop	gnitekram	otraper	nu	,oipmese	emoC	.adneiza'lled	onretni'lla	itnemitrapid	irtla	id	inoiza	el	eradiug	rep	otazzilitu	eresse	data	in	information.	The	marketing	research	process	is	divided	into	different	phases,	including	the	definition	of	a	problem,	the	development	of	a	research	plan,	the	collection	and
interpretation	of	the	data	and	e	e	information	formally	in	the	form	of	a	relationship.	The	task	of	the	marketing	research	is	to	provide	relevant,	accurate,	reliable,	valid	and	current	information	management.	It	must	be	distinguished	between	marketing	search	and	market	research.	Market	research	concerns	research	in	a	specific	market.	As	an	example,
a	company	can	conduct	research	in	a	target	market	after	selecting	a	suitable	market	segment.	On	the	contrary,	the	search	for	marketing	refers	to	all	research	conducted	within	marketing.	Therefore,	market	research	is	a	subset	of	marketing	research.	Marketing	environment	staying	in	front	of	the	consumer	is	an	important	part	of	the	work	of	a
marketer.	It	is	important	to	understand	the	"marketing	environment"	to	understand	the	concerns	of	consumers,	the	reasons	and	to	regulate	the	product	according	to	the	needs	of	the	consumers	of	Page	KFC	|	18	marketing	mix.	Marketers	use	the	marketing	process	of	environmental	scans,	which	continually	acquires	information	on	events	that	occur
outside	the	organization	to	identify	trends,	opportunities	and	threats	to	a	company.	The	six	key	elements	of	a	marketing	scan	are	demographic	forces,	socio-cultural	forces,	economic	forces,	regulatory	forces,	competitive	forces	and	technological	forces.	Marketers	must	look	where	the	threats	and	opportunities	derive	from	the	world	around	the
consumer	to	maintain	a	productive	and	profitable	business.	The	market	environment	is	a	marketing	term	and	refers	to	factors	and	forces	that	affect	the	ability	of	a	company	to	build	and	maintain	success	with	customers.	Three	levels	of	the	environment	are:	micro	(internal)	environment	-	forces	within	the	company	that	affect	its	ability	to	serve	its
customers.	Meso	Environment	â	€	“The	industry	in	which	a	company	operates	and	the	of	the	sector.	Macro	(national)	environment	-	larger	social	forces	affecting	the	microenvironment.	market	segmentation	market	segmentation	refers	to	the	division	of	a	markettub	,sdoof	htlaeh	ot	gniniatrep	hcraeser	eb	dluow	esac	siht	ni	hcraeser	yradnoceS	.sdoof
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to	develop	an	unrelated	product.	Primary	research	is	often	expensive	to	prepare,	collect	and	interpret	from	data	to	information.	However,	although	secondary	research	is	relatively	economic,	it	often	can	be	obsolete	and	obsolete,	since	it	is	used	for	a	purpose	other	than	that	for	which	it	was	expected.	Primary	research	can	also	be	divided	into
quantitative	research	and	qualitative	research,	which,	as	the	terms	suggest,	concern	respectively	methods	and	techniques	of	numerical	and	non	-numerical	research.	The	adequacy	of	each	research	mode	depends	on	the	fact	that	the	data	can	be	quantified	(quantitative	research)	or	if	subjective,	non	-numerical	or	abstract	concepts	must	be	studied
(qualitative	research).	There	are	also	further	methods	of	marketing	research,	which	are:	â	€	â	€	·	Explorative	research,	relating	to	the	research	that	investigates	a	prerequisite.	Â	€	â	€	â	€	·	Descriptive	research,	which,	as	the	term	suggests,	describes	"there	that	it	is".	Page	|	21	mix	of	Kfc	marketing	ãho	â	€	â	€	·	predictive	research,	which	means
research	conducted	to	predict	a	future	event.	Â	€	â	€	â	Š	·	final	research,	in	order	to	derive	a	conclusion	through	a	research	process.	Types	of	marketing	is	â	€	â	€	·	account	planning	is	heatâ	€	â	·	marketing	of	similar	â	€	Â	â	€	·	·	strategy	of	aggressive	strategia	ãsto	ã	Š	·	agricultural	marketing	â	€	â	€	â	·	·	·	·	Alliance	marketing	is	heatâ	€	â	marketing	of
ambushes	is	ãhorte	â	€	Â	·	marketing	of	items	ue	ãsto	Š	·	video	marketing	article	ãhorte	ã	â	€	³	·	association	of	publishing	â	â	€	Šâ	·	Advertising	generated	by	consumers	ãsto	â	Â	·	marketing	of	content	â	€	â	€	·	·	crossed	marketing	is	èho	â	â	Advocacy	of	customers	â	€	â	€	·	Database	marketing	ue	ue	ã	â	€	â	othing	digital	marketing	ue	heatâ	€	â	digital
omnivore	è	è	è	â	€	â	€	š	·	direct	marketing	agencies	â	â	€	·	·	brand	language	Ãsto	oth	·	Business	model	is	â	€	â	€	·	Call	to	action	(marketing)	ãsto	â	â	Â	·	chaotics	ãhorte	â	€	â	€	š	Â	Cloud	Marketing	is	ãho	â	€	â	€	·	cause	ï‚	·	The	Cantur	(Marketing)	ï‚·	Close	marketing	ï‚	·	Community	marketing	ï‚·	diversification	(marketing	strategy)	ï‚	·	diversity	enoissim
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company,	the	marketing	activities	planned	are	incorporated	in	this	plan.	There	are	several	levels	of	marketing	goals	within	an	organization.	The	senior	management	of	a	company	would	formulate	a	general	business	strategy	for	a	company.	However,	this	general	business	strategy	would	be	interpreted	and	implemented	in	different	contexts	throughout
the	company.	The	company.Strategy	The	field	of	marketing	strategy	considers	the	total	marketing	environment	and	its	impacts	on	a	company	or	product	or	service.	The	emphasis	is	on	"a	deep	understanding	of	the	market	environment,	in	particular	of	competitors	and	customers".	A	certain	company	can	offer	numerous	products	or	services	to	a
market,	which	ranges	from	numerous	and	sometimes	entirely	related	industries.	Consequently,	a	plan	is	needed	to	effectively	manage	these	products.	Evidently,	a	company	must	weigh	and	ascertain	how	to	use	its	finished	resources.	For	example,	a	start-up	car	production	company	would	face	little	success	if	he	tried	to	compete	with	Toyota,	Ford,
Nissan,	Chevrolet,	or	any	other	great	global	car	manufacturer.	In	addition,	a	product	can	reach	the	end	of	its	life	cycle.	Thus,	the	problem	of	the	divest,	or	a	Page	Ceasing	|	24	Marketing	Mix	of	KFC	production,	can	be	done.	Each	scenario	requires	a	unique	marketing	strategy.	Some	important	marketing	strategy	models	are	listed	below.	A	marketing
strategy	differs	from	a	marketing	tactic	as	a	strategy	looks	at	the	long	-term	vision	of	the	products,	goods	or	services	that	are	marketed.	A	tactic	refers	to	a	short	-term	vision.	Therefore,	the	shipment	of	a	postcard	or	a	letter	of	sale	would	be	a	tactic,	but	changing	distribution	marketing	channels,	changing	prices,	or	promotional	elements	used	would
be	considered	a	strategic	change.	A	marketing	strategy	considers	the	resources	that	a	company	has,	or	is	required	to	allocate	in	the	effort	to	achieve	a	goal.	Marketing	strategies	include	the	process	and	planning	in	which	a	company	can	be	expected	to	achieve	its	business	objectives,	in	which	it	usually	involves	an	effort	to	increase	revenues	or	goods,
through	one	of	milestones	or	benchmark	of	commercial	and	promotional	activities.	Positioning	the	marketing	activity	and	the	process	of	identifying	a	market	problem	or	an	opportunity,	and	the	development	of	a	solution	based	on	market	research,	market,	eht	syub	yhlautca	REMUSNOC	eht	hcihw	,edam	neht	ni	noisiced	escrup	eht	,sladnas	,seohs
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ot	nesohc	sah	ssenusub	a	noitisop	eht	refer	yam	gninoitisop	.Atad	gnitroppus	dna	Following	this	phase,	a	post-purchase	evaluation	is	often	conducted,	including	an	evaluation	of	the	value/utility	offered	by	the	purchase	of	the	sneakers.	If	the	value/utility	is	high,	page	|	26	KFC	marketing	mix,	then	a	repeated	purchase	can	be	made.	Cié	could	therefore
develop	in	the	loin	of	consumers	towards	the	company	that	produces	sneakers.	B2B	purchasing	behavior	refers	to	organizational/industrial	purchase	behavior.	[16]	Buy	commercial	wholesale	from	other	companies	or	directly	from	the	manufacturer	in	contracts	or	agreements.	B2B	marketing	includes	company	marketing	a	product	or	service	to
another	company.	The	B2C	and	B2B	behavior	are	not	precise	terms,	since	there	are	similarities	and	differences,	with	some	key	differences	listed	below:	in	a	direct	regulation,	the	fourth,	fifth	and	sixth	phases	are	omitted.	In	a	modified	charging	scenario,	the	fifth	and	sixth	phases	are	precluded.	In	a	new	purchase,	all	phases	are	conducted.	The	use	of
technologies	marketing	management	can	also	rely	on	various	technologies	in	the	context	of	its	marketing	efforts.	Computer	-based	information	systems	can	be	used,	helping	in	better	processing	and	storage	of	data.	Marketing	researchers	can	use	these	systems	to	devise	better	methods	to	convert	data	to	information	and	for	the	creation	of	improved
data	collection	methods.	Information	technology	can	help	improve	Mkis'	software	and	hardware	components	and	improve	a	company's	marketing	decision	-making	process.	In	recent	years,	the	notebook	personal	computer	has	obtained	a	significant	market	share	among	laptops,	largely	due	to	its	size	and	more	easy	to	use	portability.	Information
technology	generally	progresses	at	a	rhythm	leading	to	marketing	managers	who	are	aware	of	the	latest	technological	developments.	In	addition,	the	launch	of	smartphones	in	the	mobile	market	is	commonly	derived	from	a	page	|	27	Mix	of	KFC	demand	marketing	among	consumers	for	more	technologically	advanced	products.	A	.gnitekram	id
oiggassem	nu	id	angesnoc	al	rep	itairporppa	ogoul	nu	e	opmet	nu	anoizeles	ehc	gnitekram	la	oiccorppa	nu	¨Ã	elaer	opmet	ni	gnitekram	lI	.elibignat	¨Ã	obic	li	am	,elairetammi	¨Ã	ereiremac	nu	id	oizivres	li	evod	,etnarotsir	nu	ebberas	oipmese	nU	.irup	izivres	o	irup	ineb	onos	ittodorp	i	ittut	noN	.ortteps	onu	emoc	itsiv	eresse	ehcna	onossop	)icrem	noc
itarapmoc(	izivres	I	.onert	led	ilibignat	itnenopmoc	ied	etnenamrep		Ãteirporp	al	rep	agap	is	non	,ocisif	otteggo	nu	¨Ã	onert	li	es	ehcnA	.otteilgib	led	otsiuqca'l	noc	etnemaenaropmetnoc	otatnemireps	etnemlareneg	¨Ã	onert	led	osu'l	,onert	led	otteilgib	nu	atsiuqca	is	eS	.oizivres	nu	otaredisnoc	eresse	²Ãup	onert	ni	oiggaiv	nu	,oipmese	dA	.ocinu	odom	ni
orebberetnemireps	ol	oizivres	nu	onoviv	ehc	enosrep	esrevid	ehc	acifingis	ehc	li	,ovitteggos	etnemacesnirtni	¨Ã	oizivres	nu	id	osu'L	.atamuforp	o	,ataiggassa	,atatlocsa	,atsiv	,ataccot	eresse	²Ãup	non	idniuq	e	,elairetam	amrof	al	edeissop	noN	)etnemaenatlumis	otamusnoc	e	otazzilitu	eneiv	oizivres	nu	,¨Ãoic(	otsiuqca	ous	lad	elibarapesni	¨Ã	osse	id
osu'L	:euges	emoc	otinifed	etnemacipit	¨Ã	)eneb	nu	id	oirartnoc	la(	oizivres	nU	.ilibignat	ittodorp	ied	oirartnoc	la	,izivres	ied	enoizazzilaicremmoc	alla	ecsirefir	is	gnitekram	id	izivreS	gnitekram	izivreS	CFK	id	xiM	gnitekraM	82	|	anigaP	.aidem	laicos	,etnemetnecer	¹Ãip	e	iralullec	rep	inoizacilppa	,enilno	iludom	emoc	itnof	eirav	ad	ittartse	eresse
onossop	itad	I	.itad	ied	isilana'llus	isafne	ednarg	anu	atats	¨Ã'c	,etnemetneceR	.cce	,xelet	,acamul	id	atsop	aiv	ottaf	es	ottuttarpos	,eraivni	rep	opmet	¹Ãip	otseihcir	orebberva	inoizamrofni	id	itnemirefsart	ilat	,tenretnI	id	assam	id	osu'lled	amirP	.enoizirtser	anucla	aznes	ortla'lla	eseap	nu	ad	inoizamrofni	etnemadipar	eraivni	onossop	edneiza	el	,beW
ediW	dlroW	li	odnazzilitU	.inoiger	e	iseap	art	ereirrab	el	errudir	onossop	icigoloncet	issergorp	I	.erottes	ous	len	ehcigoloncet	inoizavonni	el	arongi	es	itnerrocnoc	i	eredrep	²Ãup	|	29	Marketing	Mix	by	Kfc	Pichicã	©	The	number	of	suppliers	and	delivery	channels	has	increased,	customers	require	a	right	right	Ecivres	decudorp-ssam	utiuqibu	tub
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dna	dna	dna	dna	dna	dna	dna	dna	dna	dna	dna	dna	dna	dna	dna	dna	dna	computer	operating	system.	Every	product	is	subject	to	a	life-cycle	including	a	growth	phase	followed	by	a	maturity	phase	and	finally	an	eventual	period	of	decline	as	sales	fall.	Marketers	must	do	careful	research	on	how	long	the	life	cycle	of	the	product	they	are	marketing	is
likely	to	be	and	focus	their	attention	on	different	challenges	that	arise	as	the	product	moves.	The	marketer	must	also	consider	the	product	mix.	Marketers	can	expand	the	current	product	mix	by	increasing	a	certain	product	line's	depth	or	by	increasing	the	number	of	product	lines.	Marketers	should	consider	how	to	position	the	product,	how	to	exploit
the	brand,	how	to	exploit	the	company's	resources	and	how	to	configure	the	product	mix	so	that	each	product	complements	the	other.	The	marketer	must	also	consider	product	development	strategies.	Page	|	31	Marketing	Mix	of	KFC	Price-	The	amount	a	customer	pays	for	the	product.	The	price	is	very	important	as	it	determines	the	company's	profit
and	hence,	survival.	Adjusting	the	price	has	a	profound	impact	on	the	marketing	strategy,	and	depending	on	the	price	elasticity	of	the	product,	often	it	will	affect	the	demand	and	sales	as	well.	The	marketer	should	set	a	price	that	complements	the	other	elements	of	the	marketing	mix.	When	setting	a	price,	the	marketer	must	be	aware	of	the	customer
perceived	value	for	the	product.	Three	basic	pricing	strategies	are:	market	skimming	pricing,	market	penetration	pricing	and	neutral	pricing.	The	'reference	value'	(where	the	consumer	refers	to	the	prices	of	competing	products)	and	the	'differential	value'	(the	consumer's	view	of	this	product's	attributes	versus	the	attributes	of	other	products)	must



be	taken	into	account.	Promotion-	All	of	the	methods	of	communication	that	a	marketer	may	use	to	provide	information	to	different	parties	about	the	product.	Promotion	comprises	elements	such	as:	advertising,	public	relations,	sales	organization	and	sales	promotion.	covers	any	communication	that	is	paid,	from	cinema	advertising,	radio	and	Internet
advertising	through	media	and	advertising	posters.	Public	relations	are	where	communication	is	not	paid	directly	and	includes	press	releases,	promotions,	exhibitions,	conferences,	seminars	or	fairs	and	events.	Word-of-mouth	is	any	seemingly	informal	communication	about	the	product	from	ordinary	individuals,	satisfied	customers	or	people
specifically	committed	to	creating	word	of	mouth	momentum.	Sales	staff	often	play	an	important	role	in	terms	of	mouth	and	public	relations	(see	product	above).	Page	|	32	Marketing	Mix	by	KFC	Place...	The	product	must	be	available	from	where	the	target	consumer	finds	it	easier	to	do.	This	can	be	High	Street,	Mail	Order	or	the	most	current	option
via	e-commerce	or	an	online	store.	The	"seven	Ps"	is	a	marketing	model	that	adds	to	the	four	already	mentioned	Ps,	including	"physical	tests",	people	and	processes:	It	is	used	when	the	relevant	product	is	a	service,	not	only	a	physical	good.	Physical	tests...	Almost	all	services	include	some	physical	elements	although	most	of	what	the	consumer	is
paying	is	intangible.	For	example,	a	hair	salon	would	provide	their	client	with	a	completed	hairstyle	and	an	insurance	company	to	give	their	customers	some	form	of	printed	material.	Although	the	material	is	not	physically	printed	(in	the	case	of	PDF)	they	are	still	receiving	a	“physical	product”	from	this	definition.	People...	All	companies	rely	on	people
who	manage	them	from	the	first	line	staff	Sales	to	the	Director	General.	Having	the	right	people	is	essential	because	they	are	so	much	a	part	of	your	business	offer	as	the	products/services	you	are	offering.	Processes	The	delivery	of	your	service	is	usually	done	with	the	customer	present	as	well	as	the	service	ruof	ruof	s'nrobretuaL	CFK	fo	xiM
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internal	communication,	sns,	mis.	(c5)	channel-	(Latin	derivative:	channel):	marketing	channels.	flow	of	goods.	Consumer	compass	and	circumstances	(environment)	are:	(c6)	consumer	(consumer	compass	need)	consumer	factors	can	be	explained	by	the	first	character	of	four	directions	marked	on	the	compass	model.	these	can	be	remembered	by	the
cardinal	directions,	from	which	the	name	of	the	compass:	page	|	36	marketing	mix	of	kfc	n	=	needs	w	=	wishes	s	=	safety	and	=	education:	(consumer	education)	(c7)	circumstances-	(convenience	compass	needle)	in	addition	to	the	consumer,	there	are	various	uncontrollable	external	environmental	factors	surrounding	companies.	Here	it	can	also	be
explained	by	the	first	character	of	the	four	directions	marked	on	the	compass	model:	n	=	national	and	international	environment	(political,	legal	and	ethical)	w	=	weather	s	=	e	=	economic.	these	can	also	be	remembered	by	the	cardinal	directions	marked	on	a	compass.	7cs	compass	model	is	a	co-marketing	framework	(symbiotic	marketing.)	has	been
criticized	to	be	just	over	four	ps	with	different	emphasis	points.	In	particular,	the	inclusion	of	seven	consumer	cs	in	marketing	is	critical,	since	they	are	a	marketing	goal,	while	the	other	elements	of	the	marketing	mix	are	tactical.	the	seven	cs	also	include	numerous	strategies	for	product	development,	distribution	and	prices,	assuming	that	consumers
want	two-way	communications	with	companies.	an	alternative	approach	was	suggested	in	a	book	entitled	'service	7'	by	the	Australian	author,	peter	bowman.	bowman	suggests	an	approach	based	on	values	at	page	|	37	mix	marketing	of	kfc	service	marketing	activities.	bowman	suggests	the	implementation	of	seven	service	marketing	principles
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of	the	company's	rapidly	expanding	KFC	saw	overwhelming	Sanders,	and	in	1964	sold	the	company	to	a	group	of	investors	led	by	John	Y.	Brown,	Jr.	and	Jack	C.	Massey.	KFC	was	one	of	the	first	fast	food	chains	to	expand	internationally,	opening	stores	in	the	UK,	Mexico	and	Jamaica	in	the	mid-1960s.	During	the	1970s	and	1980s,	KFC	had	mixed
fortunes	at	national	level,	as	it	went	through	a	series	of	changes	in	company	property	with	little	or	no	experience	in	restaurant	business.	In	the	early	1970s,	KFC	was	sold	to	the	Heublein	liquor	distributor,	which	was	hired	by	the	R.J.	Reynolds	conglomerate,	who	sold	the	chain	to	PepsiCo.	The	chain	continued	to	expand	abroad,	and	in	1987	KFC
became	the	first	chain	of	Western	restaurants	to	open	in	China.	Since	then	the	chain	has	expanded	rapidly	in	China,	which	is	now	the	largest	single	market	in	the	company.	PepsiCo	was	elected	to	its	restaurant	division	as	Tricon	Global	Restaurants,	which	later	changed	its	name	to	Yum!	The	original	product	of	KFC	is	small	pieces	of	pressure	fried
chicken,	seasoned	with	the	recipe	of	Sanders	of	11	herbs	and	spices.	The	constituents	of	the	recipe	represent	a	remarkable	commercial	secret.	The	larger	portions	of	fried	chicken	are	served	in	a	"cartonbucket",	which	became	a	well-known	feature	of	the	chain	since	it	was	first	introduced	by	the	franchisee	Pete	Harman	in	1957.	Since	the	early	1990s,
KFC	has	expanded	its	menu	to	offer	other	chicken	products	such	as	chicken	fillet	burger	and	wraps,	as	well	as	salads	and	side	dishes,	such	as	fries	and	coleslaw,	sweets	and	soft	drinks,	the	latter	often	supplied	by	PepsiCo.	KFC	is	known	for	the	slogan	"fingergood",	which	has	since	been	replaced	by	"No	one	makes	chicken	like	KFC"	and	"So	good".
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Sanders	aimed	at	what	came	to	be	known	as	his	"original	recipe"	of	11	herbs	and	spices.	Even	if	he	He	publicly	revealed	the	recipe,	admitted	the	use	of	salt	and	pepper	and	said	that	the	ingredients	"are	on	the	shelf	of	all".	After	being	recommended	as	Kentucky	colonel	in	1950	by	Governor	Lawrence	Wetherby,	Sanders	began	dressing	the	part,
raising	a	bat	and	wearing	a	black	dress	coat	(later	passed	to	a	white	dress),	a	rope	tie	and	referring	to	himself	as	"column.	"	His	collaborators	participated	in	the	title	change,	"seriously	at	the	beginning	and	then	seriously",	according	to	the	biographer	Josh	Ozer.	The	Sanders	Court	&	Café	generally	served	travelers,	so	when	the	route	planned	in	1955
for	Interstate	75	bypazza	Corbin,	Sanders	sold	its	properties	and	traveled	to	the	United	States	to	franchising	its	chicken	recipe	to	restaurant	owners.	Independent	restaurants	would	have	paid	four	(successive	five)	cents	on	each	chicken	as	a	franchise	fee,	in	exchange	for	Sanders'	"secret	herbal	and	spice	mix"	and	the	right	to	present	his	recipe	on
their	menus	and	use	his	name	and	similarity	for	promotional	purposes.	In	1952	he	had	already	successfully	franchised	his	recipe	to	his	friend	Pete	Harman	of	South	Salt	Lake,	Utah,	the	operator	of	one	of	the	largest	restaurants	in	the	city.	Don	Anderson,	a	cartel	painter	hired	by	Harman,	coined	the	name	"Kentucky	Fried	Chicken."	For	Harman,	the
addition	of	KFC	was	a	way	to	differentiate	his	restaurant	from	competitors;	A	Kentucky	product	was	exotic	and	evoked	images	of	southern	hospitality.	Harman	marked	the	phrase	"is	the	finger	licking"	",	which	eventually	becomes	the	slogan	at	company	level.	He	also	introduced	the	"silk	plate"	in	1957	(14	pieces	of	chicken,	five	bread	rolls	and	a	sauce
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'Schineseopections	and	Muktesh	Pant	is	Kfc	CEO.	Richard	T.	Carucci	is	president	of	Yum!	And	Roger	Eaton	is	the	Coo	of	Yum!	and	the	president	of	Kfc.	KFC	in	India	in	December	2013,	in	India	there	were	361	KFC	stores.	In	addition	to	the	Standard	KFC	offers,	the	chain	sells	a	chickpea	burger,	a	brucer	Paneer,	hot	wings	with	splashes	of	lemon
pepper	and	other	specific	products	for	the	country.	An	important	franchising	owner	is	QSR	Brands	(M)	Holdings,	who	managed	26	stores	since	2012.	The	first	Indian	KFC	was	a	two	-storey	outlet	on	the	fashionable	brigade	in	Bangalore	in	June	1995.	According	to	the	journalist	Michael	White,	the	company	may	not	choose	a	"more	difficult	place	for	its
girl	in	the	country".	Bangalore	hosted	the	headquarters	of	Karnataka	Rajyaraithasangha,	one	of	the	most	influential,	vocal	and	anti-workout	investment	farmers	associations	in	the	country.	The	first	outlet	suffered	protests	from	the	left	wing,	anti-grabbalization	and	environmental	activists,	as	well	as	local	farmers,	who	opposed	the	chain	that	wanders
local	producers.	Many	Indians	were	concerned	about	the	assault	of	consumerism,	the	loss	of	national	self	-sufficiency	and	the	interruption	of	indigenous	traditions.	The	protests	came	to	August	1995,	when	Bangalore's	outlet	was	repeatedly	sacked.	The	KFC	outlet	in	Bangalore	asked	and	received	a	police	van	parked	permanently	for	a	year.	The	outlet
was	closed	on	13	September	1995	by	the	local	authorities,	who	said	that	the	company	used	illegally	high	quantities	of	Monosodio	(MSG)	glutamate	in	its	food.	The	outlet	reopened	a	few	hours	later	following	an	appeal	by	KFC	to	the	high	court	of	Karnataka.	The	company	declared	that	the	recipe	was	not	different	from	that	used	in	any	li	li
etnemavitagen	ebberezneulfni	CFK	id	gnitekram	id	xim	lI	64	|	egaP	CFK	otacidnevir	ah	ymawsadnujnaN	.D	.M	elarur	atsivitta'L	.CFK	oizogen	of	the	impoverished,	deviating	the	grain	from	the	poor	to	make	the	feeding	of	animals	more	profitable.	Former	environmental	minister	Maneka	Gandhi	joined	the	anti-KFC	movement.	A	second	outlet	was
opened	in	Delhi,	but	was	closed	by	the	authorities	throughout	November,	presumably	for	health	reasons,	but	it	is	more	likely	to	avoid	a	repetition	of	the	Bangalore	incident.	Delhi's	outlet	soon	closed	permanently.	KFC	began	to	expand	outside	Bangalore	in	2004,	with	a	localized	menu	that	was	the	broadest	meatless	menu	through	operations	around
the	world	of	the	chain.	He	introduced	a	vegetarian	menu	that	included	rice	meals,	packs	and	side	dishes	and,	like	McDonald's,	served	mayonnaise	without	eggs	and	sauces.	Unnatvarma,	marketing	director	of	KFC	India,	states	that	"vegetarian	offers	have	made	the	brand	more	relevant	for	a	wider	section	of	consumers	and	this	is	necessary	for	KFC
growth".	KFC	also	started	using	Indian	spices	and	cooking	techniques	to	locate	its	chicken	dishes.	By	2008	-	09,	KFC	operated	34	stores	in	India.	In	2014,	KFC	launched	the	"So	Veg,	So	Good"	menu	as	part	of	a	specific	India	promotional	strategy	focused	on	improving	their	vegetarian	range.	Dhruvkaul,	marketing	director	of	KFC	India,	said:	"The	So
Veg,	so	a	good	launch	of	the	menu	doesn't	mean	we're	getting	away	from	our	core	chicken	offerings.	It	improves	and	strengthens	our	existing	vegetarian	range	and	helps	to	expand	brand	relevance	in	a	diverse	country	like	India.	Page	|	47	KFC	product	marketing	mix	KFC's	main	products	offer	is	a	fried	chicken	pressure	on	the	bone	in	the	"original
recipe".	The	product	is	usually	available	in	individual	portions	of	two	or	three	pieces	or	in	a	cardboard	bucket	of	family	size,	usually	with	6	and	16chicken.	Poultry	is	divided	into	9	different	cuts	(2	wands,	2	thighs,	2	wings,	1	keel	and	a	backbone	cut	into	2	pieces.	The	product	is	sick	by	hand	onodnev	eropagniS	e	rodaucE	,sodabraB	,dadinirT	,aciamaiG
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.azzehcserf	al	eritnarag	id	enif	la	,itunim	09	ortne	otudnev	otats	¨Ã	non	es	ollop	li	eratracs	rep	CFK	acitilop	al	Ã	.otnemadlacsir	id	onrof	len	otsop	ais	ehc	amirp	ocserf	etnemetneiciffus	osse	ehc	odom	ni	itunim	5	rep	erasopir	otaicsal	eneiv	ollop	li	,otiuges	nI	.suislec	idarg	581	a	itunim	ettes	id	omissam	nu	rep	attirf	enoisserp	al	idniuq	eneiV	.itunim
orttauq	a	eud	ad	ossecorp	nu	ni	otnemidnoc	noc	atalocsem	otnemurf	id	aniraf	noc	CFK	eserP	of	fried	fish	under	the	banner	"Colonel's	Catch".	In	Jamaica,	what	was	originally	a	seasonal	offer	for	the	Lent	period	was	expanded	to	a	¹Ãip	ilaicremmoc	iterges	ied	onu	¨Ã	"eizeps	e	ebre	11"	id	eizeps	e	ebre	id	elanigiro	attecir	11	.ottirf	ollop	e	egdirrop	e
elffaw	,ekacnap	emoc	ilocitra	iserpmoc	,elanoizanretni	ollevil	a	otatnemelpmi	eresse	a	otaizini	ah	"MA	CFK"	enoizaloc	al	rep	unem	li	,2102	leN	.¹ÃreP	ni	sehcelsert	id	atrot	al	e	italeg	id	atrot	al	onodulcni	itteggo	irtla	am	,odnom	li	ottut	ni	eralopop	tressed	nu	¨Ã	avou	rep	areccitsap	amerc	rep	atatsorc	aL	.CFK	atidnev	itnup	000.2	id	gnitekram	id	xim	94
|	egaP	revO	ni	elibinopsid	¨Ã	,ekactrohS	yrrebwartS	e	oerO	,taK	tiK	emoc	"ilaer	tib"	itnenetnoc	etalegnoc	ednaveb	id	mehsurK/rehsurK	ammag	al	,9002	len	ataicnaL	.ehciloclana	ednaveb	ella	ertlo	,arrib	al	atreffo	eneiv	,ollagotroP	e	elatneiro	aporuE'lled		Ãtilacol	esoremun	nI	.etnemlacol	eralopop	acnI	aloK	al	atudnev	eneiv	,¹ÃreP	nI	.ttoC	id
noitaroproC	alled	aloC	CR	anizzagammi	ehc	,aburA	e	ynapmoC	aloC-acoC	allad	etinrof	ednaveb	onanizzagammi	ehc	,sodabraB	el	e	aicerG	al	,ainamoR	al	,aihcruT	al	,enippiliF	el	,acirfaduS	li	onodulcni	ilanoizecce	irotirret	i	am	,oCispeP	ittodorp	ecsinrof	irotirret	ied	etrap	roiggam	al	,oCispeP	noc	adneiza'lled	inoizaler	itnedecerp	elled	asuac	A	.ittodorp
ivoun	id	oppulivs	ollen	enimret	ognul	a	rentrap	nu	¨Ã	de	CFK	id	etaniram	e	itnemidnoc	,eslas	id	erotinrof	ednarg	¹Ãip	li	¨Ã	ynapmoC	&	kcimroCcM	.isecnarf	enitatap	elled	otsop	la	etudnev	onognev	etatap	id	eppez	el	,aicerG	ni	e	itinU	itatS	ilgeN	.atudnev	eneiv	ollop	id	etteplop	id	appuz	al	,aiselaM	nI	.itudnev	osseps	onognev	eegnoc	li	emoc	osir	id	esab
a	inrotnoc	i	,aisA	nI	.allopic	id	illena	ednev	CFK	,irotirret	isoremun	nI	.inidraig	id	atalasni'l	e	raseaC	atalasni'l	,iloigaf	id	atalasni'l	onodulcni	etalasni	eL	.inacirema	ittocsib	e	ininap	,etatap	id	¨Ãrup	,aihcconnap	allus	siam	,eucebrab	onrof	la	iloigaf	,olovac	id	atalasni	,ettirf	enitatap	osseps	onodulcni	inrotnoc	I	.adanaC	li	emoc	ihgoul	ni	"esiwteerts"	emon
li	noc	etudnev	onos	erolav	led	unem	id	icov	eL	.0102	lad	atreffO	in	the	catering	sector.	The	recipe	is	not	patented,	because	in	the	end	the	patents	expire,	while	commercial	secrets	can	remain	the	intellectual	property	of	their	perpetual	owners.	A	copy	of	the	recipe,	signed	by	Da	He	is	kept	inside	a	safe	inside	the	Louisville	headquarters	in	Kfc,	together
with	eleven	vials	containing	herbs	and	spices.	To	maintain	the	secrecy	of	the	recipe,	Metã	of	it	is	produced	by	the	Griffith	laboratories	before	it	is	given	to	McCormick,	which	adds	the	second	half.	The	KFC	equipment	initially	used	covered	pots	for	cooking	to	fry	its	chicken.	In	the	1960s,	the	officially	recommended	model	was	the	L	S	Hartzog	developed
"KFC	20-TEAD	PECHER",	a	large	device	that	costs	$	16,000.	The	Hartzog	model	did	not	have	a	oil	filtration	system,	which	means	that	the	filtering	was	to	be	performed	manually	and	the	pressure	fryers	exploded	occasionally.	In	1969,	an	engineer	called	Winston	Shelton	developed	the	"CollectMatic	519"	pressure	fryer	which	would	have	a	self-defined
oil	and	used	precision	timers	and	temperature	controls.	Fred	Jeffries,	then	vice	-president	of	purchases	at	Kfc,	said	that	the	invention	contributed	to	feeding	the	rapid	expansion	and	success	of	the	company:	"It	could	not	have	grown	as	he	did	without	the	CollectMatico.	The	shops	were	doing	about	$	200,000	per	year	for	sale	on	average	sales	on
average	sales	on	average	sales	on	average	sales	with	Page	|	50	mixes	of	marketing	of	KFC	the	vessels	but	they	could	never	have	done	$	900,000	a	year,	it	became	without	Win's	fryer.	"	Although	a	number	of	franchisees	purchased	CollectMatic,	who	had	the	support	of	Colonel	Sanders	from	1970	onwards,	John	Y.	Brown	had	already	signed	an	exclusive
contract	to	use	only	the	fryer.	Brown	warns	the	franchisees	who	had	violated	their	contract	if	they	used	the	collection.	Brown	kept	him	on	the	matter	until	he	learned	that	he	too	father,	John	Y.	Brown,	Sr.,	who	was	a	KFC	franchisee,	was	using	the	am	am	,idamra	id	enoizneted	id	CFK	a	otinrof	etnemetnedecerp	aveva	notsniW	.iop	ni	2791	lad	CFK	rep
elaiciffu	ecirtiggirf	al	¬Ãsoc	ennevid	ocitamartcelloc	lI	.ottartnoc	li	eradilavni	rep	goztraH	otisiuqca	ah	e	CFK	otatsiuqca	ah	nielbueH	ehc	opod	otlosir	enifni	otats	¨Ã	amelborp	lI	2010,	these	were	provided	by	Henny	Penny.	Page	|	51	mix	of	advertising	marketing	KFC	Colonel	Sanders	The	Colonel	Sanders	was	a	key	component	of	the	KFC	advertising
until	his	death	in	1980.	Despite	his	death,	Sanders	remains	a	key	symbol	of	the	company;	An	"international	symbol	of	hospitality".	The	modern	interpretations	of	the	colonel	are	sometimes	used	in	post-1980	advertising.	In	1994,	Henderson	Forsythe	played	the	Colonel	in	a	television	campaign	entitled	"The	Colonel's	Way".	From	1998	to	2001	an
animated	version	of	the	colonel	dubbed	by	Randy	Quaid	was	used	for	television	ads.	In	2012,	an	advertising	in	the	United	Kingdom	entitled	"4000	Cooks"	presented	an	actor	composed	to	resemble	Sanders.	Sanders'	Ubiquitay	did	not	prevent	KFC	from	introducing	a	mascot	aimed	at	children.	"Chicky",	a	young	animated	chicken,	was	introduced	for	the
first	time	in	Thailand	in	the	90s	and	has	since	been	launched	in	several	markets	all	over	the	world,	mainly	in	Asia	and	South	America.	Slogan	The	first	official	slogans	included	"North	America's	Hospitality	DISH"	(from	1956)	and	"We	Fix	Sunday	Dinner	Seven	Nights	a	Week"	from	1957	to	1967.	The	slogan	"of	well	licking"	was	used	since	1956	and
became	one	to	become	one	One	of	the	most	well	-known	slogans	of	the	twentieth	century.	The	brand	expired	in	the	United	States	in	2006	and	was	replaced	in	that	market	with	"Follow	your	tastes"	until	2010.	In	2011,	the	slogan	"of	finger	licks	well"	was	dropped	to	"so	Good	",	to	be	page	|	52	KFC	marketing	mix	launched	all	over	the	world.	A	yum!	The
manager	said	that	the	new	slogan	was	more	holistic,	nominating	for	staff	and	service,	not	the	food.	"Nobody	does	Chicken	Like	Kfc"	was	introduced	for	the	first	time	by	KFC	Australia	in	1998	and	continued	to	be	used	by	the	company	in	.ycnegA	.ycnegA	ytitnedI	etaroproC	seilugraM	&	ttocnippiL	allad	otattegorp	otats	Ã	.ollennoloc	led	ogol	nu	e
"nekcihC	deirF	ykcutneK"	ocifargopit	erettarac	nu	avatneserp	e	2591	len	ottodortni	uf	CFK	ogol	omirp	lI	ihgoL	.itacrem	s'ydoboN"	.0991	litnu	1891	morf	niahc	elohw	eht	ssorca	detpoda	retal	saw	hcihw	,nagols	"thgir	nekcihc	od	eW"	eht	denioc	senoJ-ogniM	.secneidua	naciremA	nacirfA	tegrat	ot	ycnega	senoJ-ogniM	eht	derih	CFK	,elihwnaeM	.elcatsbo
gnitekram	eroc	sti	in	the	remusnoc	deifitnedi	dah	cfk	esuaceb	Nesohc	saw	of	.nagols	eht	saw	"Lece	the	leef	ot	ot	0891	ot	8791	morf	.	Macibur	&	Gnuoy	.su	eht	ni	srevda	testrevda	testrevda	tegral	eht	fo	eno	saw	cfk	6791	yb	.woinam	yrrab	yb	demmrep	,egnij	"Nuf	fo	lodnic	tekcub	a	.	lanoitan	tsrif	sti	derih	CFK	,9691	nI	.sngiapmac	dna	stegdub	no
gnidiced	nehw	eerht	ynapmoc	eht	dna	setov	net	seesihcnarf	gnivig	,dehsilbatse	saw	pO-oC	gnisitrevdA	nekcihC	deirF	ykcutneK	eht	,sngiapmac	gnisitrevda	ediwnoitan	dnuf	ot	redro	nI	.6691	ni	noillim	4$SU	fo	Tetdub	a	htiw	noisivelet	su	if	sitrevda	ot	nage	nage	b	ynapmoc	Eht	dna	,srednas	yb	dlos	saw	of	retfa	cfk	because	elor	Yek	the	day's	nnialp
gnisitrevda	,ellivsauol	of	retnec	!muy	cfk	sets	DETINU	NOISIVET	CFK	FO	XIM	GNITEK	GNITEK	GNITEK	35	|	Egap	.fehc	a	saws	eh	taht	tcaf	eht	dna	sunnas	lenoloc	fo	ssenlaer	eht	ssremotsuc	ot	setacumummomo"	,enah	eht	,noivid	so	s'cfk	foloc	.egda	tnifdda	tnifed	tnifed	tnifed	tnifed	tnifid	tnifid	tnifid	ttisasiv	Gnicalf	nas	fo	reset	yb	detadud	saw	ogol
lenoloc	eht	,6002	by	.Srednas	Fo	Noitattnesperper	Citsiler	EOM	DNA	HSinootraC	ssel	,Denil	Ylnnoloc	eht	ht	Kni	eulb	ot	nworks	morf	dehctes	saw	ogol	ecaf	s'lenoloc	eht	dna	,1991	by	decudortni	saw	dna	kroy	yes	htul&	rethcehcs	yb	listening	NOTISEDER	OT	DERIH	EREW	SEILULGULULMRA	&	¹Ãip	aenil	anu	osrev	otatsops	¨Ã	is	etnemavisseccus
gnitekram	lI	.angapmac	alled	attafsiddos	are	non	itinU	itatS	ilged	edes	alled		Ãtem	a	enoizaluceps	aL	A	adneiza'l	otaicsal	ah	KU	CFK	id	gnitekram	erotterid	li	e	otnemillaf	nu	otats	eresse	avenetir	is	otseuq	,5002	li	ortnE	.07'	e	06'	inna	ilged	anacirema-orfa	acisum	al	noc	onabru	otacrem	enavoig	li	eraruttac	id	ovitteibo'l	noc	,angapmac	al	ataicnal	atats	Ã
"dooF	luoS"	li	,3002	leN	.CFK	id	acinnatirb	aiznega	atanimon	atats	¨Ã	HBB	,2002	led	enif	allA	.ocinnatirb	ocilbbup	nu	rep	,otamina	ollennoloc	li	emoc	,R&Y	id	enacirema	engapmac	el	otattada	etnemecilpmes	ah	aiznega'l	,angapmac	atseuq	opoD	.otinU	ongeR	len	evisivelet		Ãticilbbup	ellen	ittodorP	nossnoJ	akirlU	e	nosnikmoT-remlaP	araT	,pmurT	anavI
emoc		Ãtirbelec	otasu	onnah	rehtaM	e	yvligO	,9991	la	7991	laD	.CFK	id	drocer	led	elanoizanretni	aiznegA'l	itatnevid	onos	rehtaM	e	yvligO	,4991	leN	elanoizanretnI	.ottirf	ollop	id	omusnoc	led	etulas	al	rep	icifeneb	i	avazzicilbbup	ehc	ocilbbup	esseretni	ecneicS	rof	retneC	led	e	elanoizan	airaticilbbup	enoisivid	alled	ecnuned	id	otiuges	a	esem	nu	id
onem	opod	atarit	atats	¨Ã	am	,erbmevon	a	adno	ni	atadna	¨Ã	angapmac	amirp	aus	aL	.gnidleB	&	enoC	,etooF	ad	otiutitsos	otats	¨Ã	ODBB	,3002	erbmettes	leN"	.CFK	¨Ã'c	ioP	.doof	tsaf	¨Ã'C"	,nagols	ol	noc	3002	oiggam	a	onif	otanoiznuf	aH	.1002	oilgul	len	enoisivelet	ni	otattubed	ah	,rednaxelA	nosaJ	noc	,angapmac	amirp	aus	aL	.0002	erbmecid	a	CFK
SU	tnuocca'l	otnussa	ah	ODBB	.adneiza'l	osserp	etidnev	el	eratnemua	a	eratuia	id	otasucca	ah	kavoN	ehc	,"CFK	id'	op	nu	id	ongosib	onnah	ittuT"	CFK	id	XIM	XIM	45	|	egaP	,nagols	ol	noc	anu	ad	atiutitsos	atats	¨Ã	angapmac	aL	."yekoH"	osired	emoc	osired	ah	ehc	,angapmac	al	osulcnoc	ah	kavoN	divaD	,CFK	la	OEC	id	olour	li	otnussa	ah	odnauQ	.andE
ogal	led	airanigammi		Ãttic	allus	atartnecnoc	¨Ã	is	avisivelet	angapmac	al	,4991	la	1991	laD	.1991	ozram	la	onif	0991	erbmecid	ad	otazzilitu	otats	¨Ã"	iggo	id	CFK	li	emoC	to	the	family.	page	|	55	mix	marketing	of	kfc	promotional	ties	and	corporate	sponsorships	in	2013,	brandz	wpp	rated	the	brand	at	$10	billion.	in	1994,	kfc	began	its	first	US
nationally	tie	tie	in,	with	the	Looney	Tunes	franchise.	Customers	could	buy	a	Looney	Tunes	character	3D	mug	for	$1.99	with	each	$14.99	Mega	Meal	that	was	purchased.	KFC	in	the	US	featured	a	Matchbox	promotion	in	Spring	1995.	Between	November	1998	and	January	2000,	KFC	US	teamed	with	Nintendo,	Game	Freak	and	4	Kids	Entertainment	in
a	PokÃ©Âmon	tie-in.	PokÃ©Âmon	themed	promotional	days	were	held,	PokÃ©Âmon	Beanie	Babies	were	sold,	and	PokÃ©Âmon	toys	were	given	away	free	with	children's	meals.	In	1999,	PepsiCo	signed	a	$2	billion	agreement	with	Lucasfilm	in	order	to	market	Star	Wars	themed	meals	in	its	KFC	and	Pizza	Hut	chains.	Since	2010,	KFC	has	sponsored
the	KFC	Yum!	Center	in	Louisville.	In	Australia,	KFC	has	sponsored	the	Big	Bash	League	Twenty20	cricket	tournament	and	Twenty20	international	matches	since	2003.	Page	|	56	Marketing	Mix	of	KFC	CHAPTER	4	MARKETING	STRATEGIES	OF	KFC	There	are	different	strategies	adopted	by	KFC	for	different	events.	They	market	their	products	on
different	events	and	in	different	activities	as	they	are	helping	SOS	village.	According	to	KFC,	kids	become	the	future	permanents	customers	and	we	know	very	well	that	without	any	marketing	strategy	no	marketing	program	and	no	product	is	successful	because	we	depend	upon	customers,	customer	not	depend	on	us.	KFC	is	following	Niche	Marketing
and	Societal	Marketing	techniques.	KFC	possess	a	western	culture	because	some	of	the	Indian	people	are	also	following	that	culture.	KFC	are	moving	from	Divisional	Level	to	the	District	level	by	opening	branches.	KFC	also	offer	free	home	delivery.	KFC	open	their	outlets	on	reachable	places.	KFC	menu	consists	of	more	than	30	products.	KFC	gives
more	priority	to	Family.	Marketing	Since	1982,	KFC¢ÃÂÂs	¢ÃÂÂAll-American	salute	to	Mothers¢ÃÂÂ	national	card	contest	has	been	KFC¢ÃÂÂs	way	of	honoring	moms	and	their	families	for	making	mother¢ÃÂÂs	Day	KFC¢ÃÂÂs	biggest	sales	day	of	the	year.	The	contest	encourages	children	to	creatively	express	Feelings	for	their	mothers	by	making	a
homemade	card	and	give	them	the	possibility	of	competing	for	more	than	$	10,000	in	cash	and	prizes.	The	educational	packages,	including	the	language,	history	and	art	exercises	that	highlight	the	mother's	party,	have	been	sent	to	thousands	of	schools	at	national	level.	Page	|	57	Marketing	mix	of	KFC	marketing	mixture	of	KFC	1.	Production:
basically	the	product	is	everything	that	is	offered	to	a	market	for	attention,	acquisition,	use	or	consumption	that	could	satisfy	a	desire	or	need.	KFC	particularly	deals	with	chicken	products;	Basically,	KFC	has	the	special	Raspy	for	chicken	products	that	is	the	reason,	KFC	known	as	a	chicken	specialist	all	over	the	world.	Kfc	turns	to	Asia	and	to	the
east	side	because	they	observe	that	people	are	like	chicken	products,	so	they	enter	the	market	due	to	the	demand	for	their	chicken	products.	KFC	Product	of	product	varieties	in	chicken,	these	products	are:	Products:	Original	chicken	Extra	Tasty	Crispy	recipe	TM	Chicken	Hot	Wings	TM	pieces	Tender	Roast	Chicken	Chicken	Chicken	Kentucky
Nugglest	Colonel	Crispy	strips	Honey	BBQ	Sandwich	Original	recipe	Sandwich	Tender	Roast	Sandwich	Page	|	58	Marketing	Mix	of	Kfc	Triple	Crunch	Sandwich	Triple	Crunch	Zinger	Sandwich	2.	Price:	KFC	during	prices	their	products	keep	the	different	points	in	the	mind	how	they	adopt	the	base	cost	price	strategy.	The	price	of	the	product	includes
government	taxes	and	excise	duties	and	then	come	to	the	final	phase	of	determining	the	price	of	their	products.	The	KFC	prices	of	the	products	are	a	bit	high	based	on	the	market	segment	and	is	also	compatible	with	the	sting	of	their	products.	Calculation	of	the	price	under	the	cost	-based	price	strategy:	Total	pounds	of	chicken	serve	in	kfc
Restaurant	Annually	=	1,914	Billion	Total	Kfc	chicken	pieces	sold	annually	=	5.89	billion	sales	total	detail	=	$8.9	billion	sale	price	per	piece	of	chicken	=	total	retail	/	pieces	of	chicken	sold=	$8.9	billion	/	$5.89	$5.89Suppose	that	the	fixed	cost	is	=	$	6000000000	variable	cost	=	$	675000000	The	profile	margin	is	or	mark	=	$	225000000	(25%	of	sales)
for	unit	variable	cost	=	$	675000000	/5890000000	=	$	0.115	variable	unit	cost	+	fixed	cost	/	pollai	cost	sold	=	0.115	+	6000000000	/5890000000	=	0.115	+	1.02	=	$	1,135Now	we	assume	that	the	manufacturer	will	want	to	earn	2525%	brand	at	the	time	of	sale.	The	price	of	Markup	of	the	manufacturer	is	calculated:	Mark	Up	price	=	unit	cost	/	(1	ã	¢
âvelop	â	€	œWe	desired	on	sales)	=	1,135	/	(1.25)	=	1,135	/	0.75	=	$	1.51	3	.	Promotion:	promotion	is	one	of	the	necessary	plates	in	any	form	of	business	or	in	other	words	you	can	say	that	the	promotion	is	the	key	to	success.	If	you	promote	your	product	at	the	right	time.	KFC	also	known	the	importance	and	meaning	of	the	promotion	So	page	|	59	KFC
marketing	mix	use	boiling	cards	The	main	source	of	advertising	a	survey	on	young	consumers	in	countries	(N	=	795),	showed	that	the	interviewees	were	more	likely	to	eat	inside	the	KFC	restaurants	and	spend	more	time	a	do	it,	that	the	Americans.	The	Chinese	also	had	very	positive	impressions	of	KFC.	The	brand's	identity	impressions	were	related
to	the	overall	satisfaction	of	the	customer	and	the	future	intentions	of	patronage	for	both	groups.	These	results	support	a	model	in	which	the	differences	in	the	cultural	frames	of	reference	leads	of	reference	to	actively	locate	the	identity	of	the	brand	of	this	product	nominally	globalized.	In	India	KFC	does	not	advertise	their	products	too	much	because
KFC	people	due	to	its	reputation	in	other	countries.	They	promote	their	products	through	special	packages.	They	promote	their	products	through	advertising	signs,	brochures	and	other	promotion	strategies.	The	promotion	of	sales	for	the	promotion	of	Kfc	introduced	their	goods	such	as	watches,	key	rings,	etc.	To	customers.	4.	Location:	in	the	case	of
the	KFC,	the	positioning	of	the	product	is	not	important	but	the	positioning	of	the	restaurant	is	important.	KFC	products	are	cooked	in	sport	and	then	then	After	that.	The	KFC	cavalry	branch	was	opened	in	June	1998,	in	the	main	commercial	area	of	cavalry	land	near	the	Jinnah	overpass.	The	restaurant	is	a	three-storey	building	that	includes	the
basement	(where	the	Chicky	Playground	is	located).	It	is	ideally	located	in	the	center	of	a	main	commercial	and	residential	area	of	Lahore.	The	area	for	which	the	KFC	cavalry	is	addressed	is	the	residential	and	office	area	of	the	cavalry	and	CANTT	lands,	as	the	main	target	market.	Another	branch	that	the	KFC	opened	in	Lahore	is	in	Garden	Town	(in
front	of	the	Barkat	market).	KFC	Page	|	60	KFC	Marketing	Mix	also	addresses	Faisalabad	and	opened	its	branch	in	the	ground.	Now	we	can	easily	judge	that	the	KFC	targets	the	place	for	their	restaurant,	which	is	well	known	and	is	in	the	Porsche	area	where	the	income	level	of	people	is	high	in	the	central	level.	Because	the	prices	of	KFC	products	are
high	with	comparison	with	the	manufacturer	of	local	products	that	deal	with	the	same	type	of	product	in	which	the	KFC	deals,	but	the	prices	of	KFC	are	high	due	to	special	taste,	high	quality	and	because	of	international	Brand,	is	the	fast	food	restaurant	recognized	worldwide.	So,	for	the	placement	strategy,	KFC	chose	the	income	class	area	for	their
restaurants.	Purchase	process:	Many	people	come	from	home	to	eat	this,	and	some	make	an	impulse	decision	when	they	saw	it.	Market	Mix	Strategy	KFC	will	use	a	differentiated	market	coverage	strategy.	It	means	that	different	marketing	mixes	will	be	used	for	different	age	groups.	Target	market	for	fast	food	After	evaluating	various	segments,	KFC
decided	to	direct	the	urban	and	sub-urban	areas	market	in	India.	People	using	the	product	are	educated	and	want	variety	in	their	diet.	Normally	people	,ittodorp	,ittodorp	ilat	eratsiuqca	id	isrettemrep	onossop	e	otavele	etnemlamron	¨Ã	enabru	eera	elled	enosrep	elled	otidder	lI	.doof	tsaf	onodnerp	enabru	eera	elled	enosrep	el	etrap	artla'D	.doof	tsaf
onodnerp	non	ilarur	eera	stsetorp	ereves	decaf	CFK	,s0991	etal	eht	ecniS	.tcA	eht	yb	dewolla	sa	)tneidergni	gnicnahne	rovalf	a	,GSM	sa	nwonk	ylralupop(	etamatulg	muidosonom	erom	semit	eerht	ylraen	deniatnoc	snekcihC	.4591	,tcA	noitaretludA	dooF	fo	noitneverP	eht	ot	erehda	ton	did	snekcihc	s'	CFK	taht	dnuof	seitirohtua	yrotaluger	ehT	.neht
ecnis	seisrevortnoc	fo	tsdim	ni	neeb	sah	dna	5991	ni	aidnI	deretne	CFK	.aidnI	ni	snoitarepo	ssenisub	)CFK(	s'nekcihC	deirF	ykcutneK	ni	devlovni	seussi	lacihte	eht	sthgilhgih	esac	ehT	:tcartsbA	YDUTS	ESAC	5	RETPAHC	CFK	fo	xiM	gnitekraM	26	|	egaP	.saera	nabru	buSsaeranabrU.stnemges	niam	eerht	ni	tekramruo	dedivid	evah	ew	rotcaf
lacihpargoeg	eht	fo	sisab	eht	nO	SISAB	LACIHPARGOEG	.ytilauq	dna	ecirp	fo	noitanibmoC	,suoicsnoc	ssalC	,suoicsnoc	ytilauQ	,suoicsnoc	etsaT	.drager	siht	ni	stnemges	elbissoptnereffid	eht	era	Gniwollf	.ecirp	dna	etsat	,ytilauq	fo	sisabeht	no	tekram	eht	detnemges	yeht	tcepsa	laroivaheb	.Ecniwol	dna	emocni	egareva	,Emocni	hgiah	.e.i	rotcaf	elocn
ieht	fo	detsisnoc	si	tnemges	tsrif	rieht	scihpargomed	nI	SISAB	LACIHPARGOMED	.rednu	sa	tekram	eht	detnemges	yeht	sesab	eerht	eseht	gnisu	yB	lacihpargoeG	roivaheB	lacihpargomeD	.sesab	gniwollof	eht	no	tekram	eht	fo	stnemges	edam	evah	yehT	.elpoep	fo	sessalc	ralucitrap	rof	desu	gnieb	si	gnitekram	ehcin	eht	Aidni	ni	.xim	gnitekram	ro
strucdorpepepepepes	eriuqer	ohw	roivaheb	dna	setssat	,sdnamed	tnereffid	htiw	sremotsoc	famit	tcnitsid	otni	Fo	Tekrat	1	egaP	.saerA	nabrU	ni	erom	era	sremotsuc	fo	srebmun	eht	os	,saerA	laruR	ot	derapmoc	sa	saerA	nabrU	ni	rehgih	si	ytisned	noitalupoP	.saerA	laruR	ni	naht	reisae	si	noitareneg	tiforp	dna	efil	fo	klaw	yreve	morf	elpoep	devil	ereht
aerA	nabrU	nI	.saerA	laruR	fo	Elpoep	eht	naht	naht	suoicsnoc	ytilauq	erom	era	saera	nabru	fo	elpoep	.Tekram	eht	ni	doof	lacol	fo	secirp	gnaiverp	ot	derap	omaits	ion	ehcna	,aidnI'lled	erettems	id	irotazzinoloc	ia	atseihcir	anu	otad	onnah	redael	irtson	i	af	inna	16	emoc	oirporP	.ihdnaG	id	arret	al	¨Ã	artson	aL"	:otaraihcid	ah	,ATEP	id	ilaiceps	ittegorp	id
erotanidrooc	,inajarahchcavlajiB	,atsetorp	alled	esab	alla	acigol	al	odnageipS	.)ATEP	itsivitta	ilged	etrap	ad	atsetorp	allus	enoizazzilausiv	anu	rep	I	artsom	alla	otnemirefir	eraf(	arutrepoc	aipma'nu	enoizartsomid	alla	erad	a	itamaihc	itats	onos	aidem	I	.CFK	id	emallop	id	itnemavella	ellen	illeccu	ilged	ovitagen	otnemattart	otnuserp	li	ortnoc	atsetorp
acificap	anu	atunet	¨Ã	is	e	ortnec	la	otsop	otats	¨Ã	ollop	lI	.)"ollaf"	lus	elorap	id	ocoig	nu(	"illeccu	a	eracoig	id	onottems"	e	"aidnI'l	ilgecS"	:ereggel	a	illetrac	onavatrop	ehc	,itsivitta	)ilamina	ilged	ocite	otnemattart	li	rep	enosrep(	ATEP	ad	otatrop	otats	¨Ã	ollop	lI	.erolagnaB	a	onaidni	teltuO	)CFK(	s'nekcihC	deirF	ykcutneK	lad	irouf	ellepmats	id	oiap	nu
us	otacippoz	ah	occeb	e	emuip	id	emeisni	nu	id	otelpmoc	ideip	euqnic	otla	ollop	nu	,3002	otsoga	02	li	CFK	ortnoc	atsetorP	.aidnI	ni	CFK	id	imelborp	i	rep	inoizulos	acifitnedI	»ÂATEP	id	etsetorp	elled	inoigar	el	animase	,iraffa	eraf	len	acite'lled	aznatropmi'l	idnerpmoC»Â	¢Ã	CFK	id	gnitekram	id	xiM	36	|	egaP	aidnI'l	emoc	oppulivs	id	aiv	ni	e	itappulivs
iseap	ien	ilamina	ilged	ittirid	i	ereggetorp	id		Ãtissecen	al	azzerppa	-	oreinarts	eseap	nu	ni	iraffa	icsilibats	ertnem	ehcigoloce	de	evitamron	,ehcimonoce	,ilarutluc	inoitseuq	elled	otacifingis	li	idnerpmoC»Â	:imelborP	.aidnI	ni	enoisnapse	id	ammargorp	emrone	nu	otacifinaip	ah	CFK	,ilamina	ilged	ittirid	i	rep	inoizazzinagro	ertla	e	ATEP	id	etrap	ad
etsetorp	ellad	otirretrepmi	,aivattuT	.CFK	id	emallop	id	itnemavella	ellen	illeccu	ilged	otnemattartlam	li	artsom	ehc	attessacoediv	anu	otaicsalir	ah	e	illop	ied	itnorfnoc	ien		Ãtledurc	id	CFK	otasucca	ah	ATEP	.ilamina	ilged	ittirid	ied	enoizetorp	al	rep	enoizazzinagro'nu	,)ATEP(	ilamina	ilged	ocite	otnemattart	li	rep	enosreP	that	we	will	not	tolerate
multinational	cruel.	“5	cases	of	corporate	ethical	study	|	Scholarships	in	management,	operations,	strategies,	corporate	ethics,	Case	Studio	Page	|	64	mix	of	Kfc	marketing	in	the	61	â	â	an	anniversary	of	the"	Quit	India	"movement,	6	Peta	India	wrote	one	letter	to	management	management	by	Tricon	Restaurant	International,	Kfc's	mother	company,
who	asks	them	to	close	their	only	KFC	outlet	in	India.	They	have	not	received	an	answer.	Peta	activists	decided	to	protest	against	KFC	by	transporting	paralyzed	chicken,	which	represented	birds	suffering	in	the	kfc	farms.	Peta	said	that	after	two	years	of	intense	campaigns	to	increase	animal	welfare	standards	in	poultry	farms,	other	foreign	fast	food
that	operate	in	India	such	as	McDonald'S7	and	Burger	King8	had	improved	the	treatment	of	animals	specially	raised	and	massacred	for	the	food.	Only	KFC	hadn't	acted.	Although	Peta	had	organized	other	protests	previously,	the	paralyzed	chicken	campaign	became	the	precursor	of	more	intense	protests.	Peta's	was	one	of	the	many	protest	shows
against	KFC's	Indian	outlet.	The	Kfc	basic	note	was	founded	by	Harland	Sanders	(Sanders)	in	the	early	1930s,	when	he	began	to	cook	and	serve	food	for	hungry	travelers	who	stopped	from	his	service	station	in	Corbin,	Kentucky,	the	United	States.	He	then	did	not	own	a	restaurant,	but	served	people	on	his	dining	table	in	the	housing	neighborhoods	of
his	service	station.	Him	chicken	delicacies	became	popular	and	people	started	coming	only	for	food.	He	was	born	the	kentucky	fried	chicken.	Sanders	soon	moved	to	the	other	side	of	the	road	to	a	motel-Cum-Restaurant,	later	called	"Sanders	Court	&	Cafe",	which	sat	about	142	people.	Page	|	65	KFC	marketing	mix	in	the	next	nine	years,	he	has
perfected	his	secret	mixture	of	11	herbs	and	spices	and	the	basic	cooking	technique	of	the	chicken.	Sanders'	fame	has	grown	and	the	title	of	the	Kentucky	Colonel	was	given	to	him	by	the	Governor	of	the	State	in	1935	for	the	contribution	to	the	cuisine	of	the	state.	Cases	of	company	ethical	studies	|	Case	Study	under	management,	Strategies,
corporate	ethics,	Sanders'	Business	case	studies	'Restaurant	witnessed	an	unexpected	stop	in	the	early	1950s,	when	a	new	interstate	highway	was	planned	to	bypass	the	city	of	Corbin.	His	restaurant	flourished	mainly	because	of	the	of	highway	travellers.	The	new	development	meant	the	end	of	this.	Sanders	sold	his	restaurant	operations.	After
settling	all	his	bills,	he	was	reduced	to	living	on	a	meagre	$105	social	security	cheque.	But	Sanders	did	not	lose	hope.	Banking	on	the	popularity	of	his	product	and	confident	of	his	unique	recipe	for	fried	chicken,	Sanders	started	franchising	his	chicken	business	in	1952.	He	called	it	Kentucky	Fried	Chicken.	He	travelled	the	length	and	breadth	of	the
country	by	car,	visiting	as	many	restaurants	as	possible	and	cooking	batches	of	chicken.	If	the	restaurant	owners	liked	his	chicken,	he	entered	into	a	handshake	agreement	that	stipulated	payment	of	a	nickel9	for	each	plate	of	chicken	sold	by	the	restaurant.	By	1964,	Sanders	franchised	more	than	600	chicken	outlets	in	the	US	and	Canada.	Page	|	66
Marketing	Mix	of	KFC	KFC's	Entry	in	India	Foreign	fast	food	companies	were	allowed	to	enter	India	during	the	early	1990s	due	to	the	economic	liberalization	policy	of	the	Indian	Government.	KFC	was	among	the	first	fast	food	multinationals	to	enter	India.	On	receiving	permission	to	open	30	new	outlets	across	the	country,	KFC	opened	its	first	fast-
food	outlet	in	Bangalore	in	June	1995.	Bangalore	was	chosen	as	the	launch	pad	because	it	had	a	substantial	upper	middle	class	population,	with	a	trend	of	families	eating	out.	It	was	considered	India's	fastest	growing	metropolis	in	the	1990s.	Apart	from	Bangalore,	PepsiCo	planned	to	open	60	KFC	and	Pizza	Hut	outlets	in	the	country	in	the	next	seven
years.	However,	KFC	got	embroiled	in	various	controversies	even	before	it	started	full-	fledged	business	in	India.	When	the	issue	of	granting	permission	to	multinational	food	giants	to	set	up	business	in	the	country	came	up	for	discussion	in	the	Indian	parliament,	some	members	from	the	opposition	parties	were	vocal	in	their	displeasure.	Problems	for
KFC	From	the	very	first	day	of	opening	its	restaurant,	KFC	faced	problems	in	the	form	rof	desisusub	liater	eht	in	taht	dias	,rottekram	s'cfk	,)I'm	inawag(	incekatinarahs	.5002	ROF	emmarp	Noipxe	rojam	decnisxe	tsisnab	.esuba	lamina	fo	esuac	eht	pu	koot	osla	letaP	ahseemA	dna	nodnaTaneevaR	ekil	sessertca	mliF	.msinairategev	detomorp	ohw
,maharbA	nhoJ	dna	hpesoJ	asifaN	etal	eht	,rakirtivoGitidA	ekil	sledom	naidnI	ralupop	,)erolagnaB	ni	desab(	elbmuK	linA	reyalp	tekcirc	suomaf	eht	ekil	seitirbelec	rehto	fo	troppus	eht	dah	osla	noitazinagro	ehT	.ATEP	fo	stseuqer	detaeper	fo	etips	ni	CFK	fo	ytleurc	deunitnoc	eht	gninmednoc	oCispeP	fo	tnemeganam	pot	eht	ot	rettel	a	etorw	,flesreh
tsiratis	a	,akhsuonA	.ATEP	fo	esuac	eht	detroppus	yltcerid	,raknahS	ivaR	ortseam	ratis	yradnegel	eht	fo	Rethguad	,Raknahs	Akhsuona	Ekil	SeitirbeleC	.Slavretni	Raluger	Ta	STSETORHT	CFK	yb	snekhc	ot	tuo	tmtaert	leurc	eht	ngaapmac	sti	deifisnetNi	rehtruf	ATEP	,3002	etal	yB	htamretfA	ehT	.erutlucirga	lacol	fo	noitazinretseW	eht	dna	slanoitanitlum
doof	tsaf	fo	yrtne	eht	tsetorp	ot	5991	,10	rebmevoN	no	noitnevnoc	a	dleh	SRRK	.doof	elbadroffa	on	htiw	yteicos	fo	snoitces	reroop	gnivael	,taem	dna	deef	lamina	ekil	seiteirav	evitarcul	Erom	t	sporc	cisab	cfk	FO	xim	gnitekram	76	|	egaP	fo	noitcudorp	morf	tfihs	ot	sremraf	naidnI	egaruocne	dluow	CFK	ekil	stnaruatser	doof-tsaf	nairategev-non	taht
deugra	eH	.tnemnorivne	eht	dna	erutlucirga	sti	tceffa	ylesrevda	dluow	hcihw	,kcotsevil	s'aidnI	etelped	dluow	sniahc	doof	tsaf	ngierof	fo	rebmun	gniworg	eht	taht	nrecnoc	desserpxe	ymawsadnujnaN	.smelborp	noitirtunlam	ereves	htiw	aidnI	ekil	yrtnuoc	roop	a	ni	'doof	knuj'	dessecorp	ylhgih	etomorp	ot	lacihtenu	saw	ti	taht	gniyas	,aidnI	otni	yrtne
s'CFK	denmednoc	yltnemehev	,stsetorp	eseht	del	ohw	,ymawsadnujnaN	,redael	sremraf	ehT	.)SRRK(	ahgnaSatoyRayjaR	I	am	akatane	eht	yb	del	sremraf	ybna	yb	stcetorp	stsetorp	India,	they	considered	it	the	right	time	for	expansion.	Business	Ethics	Case	Studies	|	Case	Study	in	Management,	Operations,	Strategies,	Business	Ethics,	Case	Studies	Page
|	68	Marketing	Mix	of	KFC	Feeling	positive	about	the	flourishing	malls	in	all	big	cities,	Keswani	revealed	that	this	time	KFC	planned	to	have	a	presence	in	prime	locations	or	in	a	mall	where	turnout	would	be	assured.	The	company	aimed	at	targeting	cosmopolitan	cities	like	Chandigarh,	Pune,	Kolkata,	Chennai	and	Hyderabad,	where	mall	culture	was
fast	developing.	PepsiCo	also	decided	to	concentrate	on	the	expansion	of	KFC	since	its	other	brand,	"Pizza	Hut",	had	successfully	established	a	strong	foothold	in	India.	Vegetarianism	was	predominant	and	was	a	way	of	life	in	India.	Many	people	ate	non-vegetarian	food	only	occasionally	and	avoided	it	during	festivals	or	religious	occasions.	Exhibits
Exhibit	I:	Protests	by	PETA	Activists	Exhibit	II:	Definition	of	Adulterated	Food	Exhibit	III:	KFC's	Cruelity,	Camera	Shots	Exhibit	IV:	PETA'S	Fact	Sheet	of	KFC's	Cruelty	Exhibit	V:	Relevant	Provision	of	the	Animal	Welfare	Legislation	Exhibit	VI:	KFC's	Poultry	Welfare	Guidelines	Page	|	69	Marketing	Mix	of	KFC	BIBLOGRAPHY	www.kfc.com
www.google.com/wikipedia	www.encyclopedia.com	Page	|	70	70
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